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WHO WE ARE

MULTI-DISCIPLINARY
STORYTELLERS & INNOVATIVE
STRATEGIC & CREATIVE
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ADinB is a multidisciplinary, 
communication, events, 
& creative agency, based 
in AbuDhabi
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Founded In*(©2012) ADinB* 
Began With a Belief in
Meaningful Storytelling Rooted 
in People, Culture, and Purpose.

AN INTRODUCTION TO ADinB™ ©2026
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OUR PURPOSE

“STRENGTHENS 
COMMUNITIES AND 
CREATES LASTING, 
POSITIVE IMPACT.”

To shape communication 
that strengthens communities and 
creates lasting, positive impact.

Our Vision Our Mission
To help organizations communicate with 
clarity, empathy, and purpose, through 
stories, strategies, and experiences that 
move people and inspire action.
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OUR 
INTEGRATED
PROECSS

AN INTRODUCTION TO ADinB™ ©2026

The ADinB Process Begins With 
Understanding People, Culture, & Purpose

We Kick O� With a Workshop to Creatively 
Onboard the Project

These Sessions Align Us With 
The Client’s Language, Vision, And 
Purpose, While Building Shared 

Ownership From Day One.
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From insight to idea, and idea to impact, 
we seamlessly connect strategy,
creativity, and execution for meaningful, 
impactful outcomes and tailored to deliver 
successful results.
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OUR PORTFOLIO
Our Services are Strategically Crafted to Help 

You Activate a Holistic Humanized Brand
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OUR EXPERIENCES

Each project reflects our 
commitment to responsibility, 
relevance, and long-term value.
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With extensive 
collaboration across 
leading government 
entities and
organizations,
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Events, Activation &
EXPERIENTIAL

Social Media, Media Planning
& PUBLIC RELATIONS

Strategy &
BRAND LEADERSHIP

Branding & Creative
DEVELOPMENT

Production & Digital
EXPERIENCE

WE CREATE WORK 
THAT IS

INTENTIONAL, 
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OUR WORK
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OUR WORK
AN INTRODUCTION TO ADinB™ ©2026

Brand Strategy & Positioning 

Brand Architecture

Brand Naming

Integrated Marketing

Communication Strategy

Social & Digital Strategy

Brand Cultivation & Content Development

Services include:

(CP) “Company Profile”

Strategy & 
Brand Leadership



Branding & Rebranding

Brand Identity Development

Visual Identity Systems

Brand Guidelines Development

Product & Packaging Branding

Brand Collaterals & Editorial Design

Interior & Environmental Branding

Services include:
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Branding & 
Creative Development







Social Media Strategy & Planning

 Social Media Content Creation

Community Management

Social Media Advertising & Media Buying

Monitoring, Reporting & Analytics 

Public Relations

Reputation Management & Advocacy

Services include:
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Social Media, 
Media Planning & 
Public Relations



medeem_ae uaeschoolgamesdcdabudhabi
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Brand Activation & Experiential Campaigns

Event Conceptualization, Production & Management

Product Launches

Exhibitions & Pavilion Management

Sponsorship Activation

3D Visualization for Event & Experience Design

Services include:
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Events, Activation 
& Experiential
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Script Writing

Photography & Videography

Animation & Motion Design

3D visulaization

Digital & Campaign Content Production

Services include:

��������������

������������
����
����� ���

����
�
������
�������­

OUR WORK
AN INTRODUCTION TO ADinB™ ©2026

(CP) “Company Profile”

Production & 
Digital Experience



OUR CASE 
(→)STUDIES

Em
irati 

Fam
ily

G
rowthProgram

AN INTRODUCTION TO ADinB™ ©2026

(CP) “Company Profile”

CLICK HERE “To View”

a space for you

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 

sed diam nonummy nibh euismod tincidunt ut laoreet 

dolore magna aliquam erat volutpat. Ut wisi enim ad 

minim veniam, quis nostrud exerci tation ullamcorper 

suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 

sed diam nonummy nibh euismod tincidunt ut laoreet 

dolore magna.

Nous nous concentrons
sur votre avenir

E X P E R T I S E
C O M P T A B L

Ex perienc e th
e

 r e
cy

c
lin

g
 p

ro
c

e s s  // reduce . reuse . recycle // Ex pe
rie

nce
 the recycling process // reduce . reuse

 . re
c

y
c le  // E x pe r ie nc e the  recyc ling process // reduce  . 

https://documents.adinb.ae/case-studies-c.pdf


The Numou Emirati Family Growth Program, launched by the 
Department of Community Development, is designed to 
support family growth and stability in alignment with the 
Abu Dhabi Family Wellbeing Strategy. 

The program provides comprehensive support to young 
Emiratis preparing for marriage, as well as newly established 
families, reflecting DCD’s commitment to strengthening 
family cohesion and enhancing overall quality of life.

NUMOU

Project    Numou Emirati Family Growth Program

Department of Community Development (DCD)

↘

Scope 

About the project

Branding, Events, Social Media, PR

Industry  Government

the visual language

BRANDING  |  CAMPAIGN

THE LOGO & RATIONALE

the key to a prosperous future 
and continuous growth

di�erent family paths and stories, 
coming together, forming a strong 
interconnected cohesive community

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة



BRANDING  |  CAMPAIGN

Inspired by the UAE’s national �ower, 
Tribulus Omanense, this story re�ects 
growth, new beginnings, and enduring 
prosperity. 
Resilient enough to bloom in the desert, the �ower mirrors family 
life— weathering challenges and blossoming with strength and 
beauty. Its delicate form symbolizes the nurturing spirit within a 
family, while its ability to thrive re�ects the shared commitment 
and companionship that men and women bring to building 
a life together.

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

THE CREATIVE NARRATIVE

Emirati 
Family
Growth

Program

G
ro

w
th

Sustainability

Unity

Prosperity

Grow together,
& reach beyond

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. Ut wisi 
enim ad minim 

A �ourishing 
future starts now 

the theme

Emirati 
Family
Growth

Program

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة
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BRANDING  |  CAMPAIGN

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

brand strategy

brand guideline
flyers & stickers

Empathetic
Brand Tone 
of  Voice

1 | Emarati Family Growth Program Guideline

Shows understanding and empathy 
towards the challenges, while 
e�ectively responding to them. 

Inclusive

Ensures that the tone is inclusive, 
e�ectively communicating to 
people at di�erent life stages.

Empowering

O�ers resources and support 
through di�erent programs that 
empower families to welcome more 
children within their household.

Encouraging

Provide positive reinforcement 
and motivation for embracing 
the values of family growth.

Backdrops
Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

The key to growth & 
prosperity

Grow 
together,
reach
beyond

1 | Emarati Family Growth Program Guideline

Branded backdrops used as brand’s 
promotional material.

Flyers

Grow 
together,
reach
beyond

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 
Ut wisi enim ad minim 

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

Branded flyers used as brand’s 
promotional material.

1 | Emarati Family Growth Program Guideline

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

Grow your family, 
bloom with joy.

Posts Look & Feel
The brand's social media posts should be 
unified across all platforms. Visuals should 
feature either photography that follow the 
brand guidelines or brand elements that 
adhere to the brand rules.

Em
arati Fam

ily G
row

th Program

Lorem ipsum dolor sit 
amet, consectetuer 
adipiscing elit, sed 
diam nonummy nibh 
euismod tincidunt ut 
laoreet dolore magna 
aliquam erat volutpat. 
Ut wisi enim ad minim 

Grow 
together,
reach
beyond

Grow your 
family, bloom
with joy.

We bloom, 
we grow. 

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة
Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة
Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة
Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

Emirati 
Family
Growth

Program

برنامـج نمـو الأسرة الإماراتية

A story of 
everlasting 
bloom

“

1 | Emarati Family Growth Program Guideline

Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة
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Grow 
together,
reach
beyond

Lorem ipsum dolor sit am
et, 

consectetue
r adipiscing 

elit, sed 

diam nonummy nibh euism
od 

tincidunt ut 
laoreet dolor

e 

magna aliqua
m erat volutpa

t. 

Ut wisi enim ad minim 

familygrowthsupport
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Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

outdoor advertising
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Emirati Family Growth Program

برنامـج نمـو الأسرة الإماراتيـــــــة

events



DCD launched a pioneering initiative focused on fostering 
well-being and social connection: Nabd—a vibrant space that 
embodies community spirit, empowerment, and collaboration. 
Nabdh offers a welcoming environment where individuals can 
cultivate new skills, prioritize their well-being, and forge 
meaningful relationships. 

NABDH

Project    Medeem

Department of Community Development (DCD)

↘

Scope 

About the project

xxxxxxxx

Industry  Government

REBRANDING |  CAMPAIGN | EVENTS

THE VISUAL INSPIRATION

Nabdh

Inspired from the Emirati coffee cup's top view reflecting 
unity, community, and togetherness.

The logo showcases a custom typeface that seamlessly 
blends straight lines and circular shapes, symbolizing 
the intricate points of connections and interactions 
fostered within Nabdh.

Nabdh positive energy

welcoming

connections

giving

belonging

THE EMIRATI COFFEE CUP
For the Emirati, coffee aka gahwa, is more than a drink, it’s a pulse 
of gathering and connections that radiates a feeling of welcoming 
and positive energy its a symbol that embodies the spirit of unity & 
the feeling of home a symbol people gather around forming a circle 
that represents community and togetherness.



Nabdh

A visual language has been crafted, 
drawing inspiration from Emirati cultural 
buildings, traditions, and ancient 
architecture. 

Library

Prayer Room Main Hall

Co-working space Reception

First Aid

Family

Children Connection

MaleFemale

Positive Energy

the patterns

the iconography

Primary 

Secondary

Complimentry

REBRANDING |  CAMPAIGN | EVENTS



sharing

co
nn

ec
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n g
row

th

Nabdh

co
m

m
un

ity
 

nabdh

community
nabdh
Lorem ipsum doloasd asd r sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibLorem ipsum dolor sit unt ut 
laoreet dolore magna aliquam erat volutpat. 
Ut wisi enim ad h euismod tincidunt ut laoreet 
dolore magna aliqerat volutpat. Ut wisi 

Lorem ipsum doloasd asd r sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibLorem ipsum dolor sit unt 
ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad h euismod 
tincidunt ut laoreet dolore magna 
aliqerat volutpat. 

a space that whispers the 
words of sharing, support, 

togetherness and more

our community
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brand guideline

posters

CollateralsREBRANDING |  CAMPAIGN | EVENTS



Collaterals

your space
Lorem ipsum doloasd asd r sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibLorem ipsum dolor sit 
unt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad h 
euismod tincidunt ut laoreet dolore 
magna aliqerat volutpat. Ut wisi 

Nabdh

Lorem ipsum doloasd asd r sit amet, 

consectetuer adipiscing elit, sed diam 

nonummy nibLorem ipsum dolor sit 

unt ut laoreet dolore magna aliquam 

erat volutpat. Ut wisi enim ad h 

euismod tincidunt ut laoreet dolore 

magna aliqerat volutpat. Ut wisi 

your space,
cour mmunity

نبƠƠƠƠض المجتمƠƠƠƠƠع

Nabdh

Nabdh

flyers, stcikers, pins, & notepads

belonging

Nabdh

community nabdh

ع
ƠƠƠƠ

Ơم
جت

لم
ض ا

ƠƠƠƠ
نب

Nabdh

belonging

REBRANDING |  CAMPAIGN | EVENTS



BRANDING  |  CAMPAIGN
Nabdh

REBRANDING |  CAMPAIGN | EVENTS

#نبض_المجتمع
CommunityNabdh#

outdoor building signage

outdoor hashtag

Males
الرجال

Hall

القاعة

Females
النساء

Hall

القاعة

Hall
القاعة

Co-Working Space
مساحة عمل مشتركة

Pantry
غرفة الطعام

Electrical Room
منطقة الطعام

F&B Station
منطقة الطعام

Reception
الإستقبال

Ablution
غرفة الوضوء

Prayer Room
مصلــــــــــــــــــــــى

Restroom
حــــــــــــــــمام

Restroom
حــــــــــــــــمام

Storage
المستودع

Janitor Room
غرفـــــــــــة بواب

First-aid Room

غرفة الإسعافات
الأوليـــــــــة

Ablution
غرفة الوضوء

Prayer Room
مصلــــــــــــــــــــــى

Restroom
حــــــــــــــــمام

Restroom
حــــــــــــــــمام

Storage
المستودع

Janitor Room
غرفـــــــــــة بواب

Females
النســـــاء

Males
الرجال

Main Hall
القاعة الرئيسية

Meeting Room 01
غرفة الاجتماعات 01

Meeting Room 02
غرفة الاجتماعات 02

Meeting Room 03
غرفة الاجتماعات 03

Qiblah
القبلة

glass door signages 

corridor door signages 
 Hall DoorsMeeting Rooms (Co-Working Space)

Qiblah Sticker

door signages



the patterns

MEDEEM

Project    Medeem

Department of Community Development (DCD)

↘

Scope 

About the project

To nurture strong, lasting
marriages that honor both
tradition and transformation

Events, Social Media, PR

Industry  Government

SM |  EVENTS

THE VISUAL STYLE

misk bottledate palm trees

attire embroiderysadu patterns

UAE architecture

pearls

 

A visual uplift for the “Medeem” initiative, 
launched by the Department of Community 
Development – Abu Dhabi (DCD). Medeem 
encourages young Emiratis to embrace 
authentic cultural values, opt for simpler and 
more affordable weddings, and plan 
thoughtfully for married life — supporting the 
goals of the Abu Dhabi Family Wellbeing 
Strategy.

The uplift introduced a refreshed visual 
language, including new patterns, collages, and 
graphic elements, applied across digital 
platforms and social media, as well as 
on-ground event activations, ensuring a 
cohesive and engaging brand presence.



SM |  EVENTS

brand collages

brand illustration

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore magna 

aliquam erat volutpat

marriage
is built to last.

marriage
is built to last.

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat

our traditions,
hold us strong

our traditions,
hold us strong.

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat

our traditions,
hold us strong.

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy 

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat



SM |  EVENTS

sm look & feel

10 min

our traditions,
hold us strong

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat

medeem.gov.ae

Unconditional lovein marriage shapes expectations, actions, and commitment.

Reflect on how this concept influences 
the way you connect with your partner.

10 min

Unconditional lovein marriage shapes 
expectations, actions, and commitment.

Reflect on how this concept influences 

the way you connect with your partner.
 min

Unconditional love

in marriage shapes 

expectations, actions, 

and commitment.

Reflect on how this concept influences 

the way you connect with your partner.



events

SM |  EVENTS

CHECK FULL VIDEO

CHECK FULL VIDEO

CHECK FULL VIDEO

https://video.adinb.ae/liwa-highlight.mp4
https://video.adinb.ae/DCD-Highlight.mov
https://video.adinb.ae/MEDEEM-al-hosn-festival-4.mp4


ECD FAIR

Project    Early Childhood Development Fair

Client      Abu Dhabi Early Childhood Authority

A SPACE FOR FUN, GROWTH & LEARNING

↘

Scope 

About the project

Concept, Branding, Marketing & communication, SM
Event management, Production, Video & Photo Shoot

Industry  Government - Educational 

THE RATIONALE

LEARN
LEARN NEW SKILLS, 
DISCOVER NEW INTERESTS 

NURTURE THE MIND & BODY

ENGAGE IN FUN ACTIVITIES
MEET OTHER CHILDREN & FRIENDS

GROW

PLAY

The logo mirros the unique, creative, and engaging space the 
Childhood Fair aims to provide, broadening the horizons of our loved 
ones. 

The composition reflects a dynamic energy that resembles the fair’s 
experience – one where our children’s physical health and cognitive 
development is nurtured, where professionals meet diverse 
opportunities, and where the greatest investment is towards our 
children’s wellbeing.

The ECD fair is a platform focused on 
providing families a chance to explore 
out-of-school early childhood offerings 
in a fun, innovative, and interactive 
space for children. 

Its goal is to increase the attractiveness 
of Abu-Dhabi as a child-friendly city, as 
well as promote collaboration with the 
different partner entities that act as 
champions of the different offerings.

the story

EVENT |  BRANDING
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the theme 

LIBRARIES

MUSEUMS &
CULTURAL
SPACES

CHILDREN’S
PLAY GYMS

ENRICHMENT
PROGRAMS

FAMILY
ENTERTAIN-
MENT
CENTERS

DECORATIONALE SIGNAGES

PLAY TO LEARN.
LEARN TO GROW.

giveaways kit
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DREAM
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م
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ƠƠƠƠƠƠƠƠƠƠƠƠلأح
طاقة ا
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8

FEELING CARD

شƠƠƠƠƠƠƠƠƠƠاعر
م

طاقة ال
ب

11

DREAM CARD

بطاقة الأحƠƠƠƠƠƠƠƠƠƠƠƠلام



PLAY   LEARN   GROW

PLAY   LEARN   GROW

PARTNER
JOHN DOE
COMPANY

JOHN DOE

EXPERIENCE
PROVIDER
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ecdfair.ae ecdfair teaser video 

https://www.youtube.com/watch?v=JP0ozgM67Cg


CHECK FULL EVENT VIDEO

EVENT |  BRANDING

https://www.youtube.com/watch?v=7QKw07LKOjo


The Muslim Council of Elders, in partnership with 
COP28, hosted an event where religious leaders from 
around the world, each offering unique 
perspectives, united by blending diverse 
approaches to pursue a common goal: promoting 
sustainable growth for a healthier planet. Hand in 
hand, as they enrich one another's beliefs, we 
progress harmoniously toward sustainable 
development and flourishing.

GLOBAL FAITH LEADERS SUMMIT

Project    Concepts and Event

Client      Muslim Council of Elderly & COP28

↘

Scope 

About the project

Concept, Branding, Event management, Production,
Video & Photo Shoot

Industry  Government

THE RATIONALE

Diverse paths
& beliefs, 
all converging towards
one common goal.

the story

EVENT |  BRANDING
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EVENT

CHECK FULL EVENT VIDEO

https://www.youtube.com/watch?v=GCX5HIUMGhI


SOCIAL CARE FORUM

Project    Social Care Forum

Department of Community Development (DCD)

↘

Scope 

About the project

Branding, Events, Social Media, PR

Industry  Government

BRANDING  |  EVENT

THE LOGO & RATIONALE

Social Care Forum 

a magnetic pull of collaboration, care, and 
social progress within the hearts and minds 
of policymakers, practitioners, innovaters, 

stakeholders, and thought leaders, devoted 
to the overall wellbeing of our community.

The bold figures, varying in height 
and form, reflect the diverse 

community members whom social 
care and support are provided for 
including: men, women, children, the 
elderly, young people, and adults.

The figures are illustrated in an 
organic manner reflecting the 

human nature of social care, and 
how it is tailored to unique needs.

The negative space formed by 
the overlapping of figures reflect 

within social care practices.

The overlaps reflect how the forum 
acts as a unifying platform for 

knowledge exchange and 

towards the wholesome wellbeing of 
all community members.

Social Care Forum Abu Dhabi is an event with a 
mission to empower, protect, and uplift individuals 
and families through integrated, high-quality social 
care solutions, fostering cohesive, inclusive, and 
resilient communities across Abu Dhabi – with 
dignity at its heart.



Crafting Tomorrow's

Social Care Landscape

BRANDING  |  EVENT

Social Care Forum 

Centered on People. 
Grounded in Practice. 
Driven by Policy.

Centered on People . 
Grounded in Practice . 
Driven by Policy .

Centered on People. 
Grounded in Practice. 
Driven by Policy.

Driving 
Social Care
Forward 
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Sep 24 – 25

Sep 24 – 25

The 2025 Social Care ForumThe 2025
Social Care Forum

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat.

Decorational Banners

wood wood

wooden base

Is your gateway to a career that 
changes li t, 
and shape the future of care

Driving 
Social Care 
Forward

Driving 
Social Care 
Forward

The Social Care Forum 

Turning conversations into 
commitments for a better 
tomorrow

Learn, Connect & Shape
the Future of Social Care

Social Care Forum 

BRANDING  |  EVENT



event 3D renders

Corridor
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event 3D renders
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event 3D renders

BRANDING  |  EVENT

Social Care Forum 



Educational
Session B

Interactive
Session A

Prayer Room Toilettes

BRANDING  |  EVENT

Social Care Forum 

BRANDING  |  EVENT
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boration in Social Care

Bridging Innovation 
and Collaboration 
in Social Care

event collaterals



Social Care Forum 
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CHECK FULL EVENT VIDEO

https://www.instagram.com/reel/DAtBwDvgBuN/?igsh=Z3NsYWltdmxicmJq


DCD

Project    Retreat / workshops

Client      Department of Community Development - DCD

↘

Scope 

About the project

Concept, Branding, Space design 
Event management, Production

Industry  Government - Social 

THE RATIONALE

EVENT |  BRANDING
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welcome to the abu dhabi social sector retreat welcome to the abu dhabi social sector retreat

welcome to the abu dhabi social sector retreat

welcome to the abu

welcome to the abu dhabi social sector retreatwelcome to the abu dhabi social sector retreat

 dhabi social sector retreat

welcome to the abu dhabi social sector retreat

welcome to the abu dhabi social sector retreatwelcome to the abu

abu dhabi 
social sector
retreat

feb 2025

# l e t ’ s b o n d

let’s bond over stories, 
actions and possibilities
“ “
connections that make us community

connection bonding empowerment cohesion
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ADinB x DCDPROPOSALCreative Approach | Design Draft

ADinB x DCDPROPOSALCreative Approach | Design Draft

ADinB x DCDPROPOSALCreative Approach | Design Draft

Data Gallery
ADinB x DCDPROPOSALCreative Approach | Design Draft

ADinB x DCDPROPOSALCreative Approach | Design Draft

CHECK FULL EVENT VIDEO

https://video.adinb.ae/Nabd-DCD.mp4
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AFH 

Project    Ramadan Activation 

Client      Abrahamic Family House - AFH

↘

Scope 

About the project

Concept, Branding, Sapce design 
Event management, Production

Industry  Government - Cultural

THE RATIONALE

the story

Gathered in the Spirit of Ramadan
Heritage that brings us closer

Ramadan Mubarak

He
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 t
ha
t 
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s 
cl
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ma
da
n 
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em

An
 E
mi
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ti
 w
el
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or
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ll Ramadan – 2026

!
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t 
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in
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s 
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os
er

Coffee poured,

stories shared..

Perfume MakingAl MajlisBait Al Gahwa Henna Art Entertainment

Ramadan has always been one of those quiet forces. It changes 
the rhythm of daily life; evenings slow down, homes fill up, 
conversations stretch longer, and people make a little more room 
for one another. Even in busy cities, the month has a way of 
making life feel more shared. This event is built around that 
feeling.

It’s designed as a space built on Emirati tradition and 
heritage, that welcomes people to reflect on the way Ramadan is 
actually experienced: through small rituals, familiar 
traditions, food, stories, crafts, and time spent side by side.

At its heart, the event reflects a simple truth: Ramadan days 
are better when shared.
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PEAK is a one-day event set against the 
breathtaking backdrop of Jebel Hafit Desert Park, 
hosted at Pura Eco Retreat. Designed for those 
seeking both adventure and relaxation, it brings 
together high-energy outdoor activities with 
moments of calm and wellness in nature.

From exploring the desert landscape to unwinding 
in a serene setting, PEAK offers a balanced escape 
that invites you to recharge, connect, and 
experience something different, all in a single, 
unforgettable day.

PEAK BY PURA

Project    Concepts and Event

Client      Pura Eco Retreats

↘

Scope 

About the project

Concept, Branding, Event management, Production,
Video & Photo Shoot

Industry  Tourism

THE RATIONALE

the visual language

EVENT |  BRANDING peak

peak
the body growth

activitymindfulnesswellness

movement

wholeness

aspirations

groundedness
jebel hafit elevation // the body

the sky // the wellbeing

the desert sun // the mind

PATTERNS INSPIRED FROM JEBEL HAFIT ELEVATION AND LANDSCAPE
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pea
k

a sp
ace 

for t
he s

oul

sat
8 feb

peak
by pura

event agenda
WORKSHOPS & ACTIVITIES ARE HANDLED ON A FIRST-COME, FIRST-SERVED BASIS.
THE AGENDA IS SUBJECT TO CHANGE.

adrenaline
rush 

SLOT TIMING

avg. duration: 
1.5 hrs

avg. duration: 
10 - 15 mins

Trail Run 7.00 am – 8.30 am

7.00 am – 5.00 pm

7.00 am – 5.00 pm

11.30 am – 12.30 pm

3.00 pm – 3.45 pm

7.00 pm – 7.45 pm

6.00 pm – 6.45 pm

11.00 am – 11.45 am

10.00 am – 10.45 am

By Peloton

Biking
By Peloton

Skateboarding
By Evolve

Zumba
By Soma

Trampoline
By Fitness First

By Fitness First

for adults

ACTIVITY

Glow in the 
Trampoline

for families

Peak by Pura

peak

Flow with
the Outdoors

social media templates

event agenda

soul &
serenity

SLOT TIMING

Hiking 7.00 am – 9.00 am

8.00 am – 9.00 am

9.15 am – 10.15 am

10.30 am – 11.15 am

4.00 pm – 4.45 pm

4.00 pm – 4.45 pm

5.00 pm – 6.00 pm

By Peloton

Morning Yoga
By Joelle

Yin Yoga
By Joelle

Animal Flow
By Joelle

By BodyTree

for adults

ACTIVITY

Power Yoga

Talk by Joelle

By BodyTree
Sunset Yoga

Creating a Life
of Happiness

for families

Workshop

avg. duration: 
1 - 1.5 hrs

Orienteering 8.00 am – 12.00 pm
9.00 am – 12.00 pm

10.00 am – 12.00 pm 

10.30 am – 12.00 pm

12.30 pm – 2.00 pm

2.30 pm – 3.30 pm

6.30 pm – 9.00 pm

4.30 pm – 6.00 pm

By Soma

Family Workshop

Jesmonite
By RFLCT

By BodyTree

Therapy 
with Sound

Kids Activities

By RFLCT
Clay Meditation

creativity & 
connection

SLOT TIMING

for adults

ACTIVITY

for families

bringing you 
the peak of wellness

peakby pura

nature is calling
its time to answer...

peak

Peak by Pura

find your peak inside & out
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EVENT 3DS

event photos



The Family Development Foundation initiated a 
year-long campaign road show campaign aimed at 
showcasing and emphasizing its role, continual 
availability, and accessibility to all community 
members throughout various life stages. They 
launched the “Neighbors For All” campaign with 
the main tagline” Follow This Neighbor.”

FDF NEIGHBORS FOR ALL

Project    Neighbors for All Campaign

Client      Family Development Foundation

↘

Scope 

About the project

360 Campaign, Name Coining, Brand Identity
& Visual System,  Event management, Production, 
Video & Photo Shoot, Social Media, On-Ground Activations

Industry  Government - Community

Li feline passing betw een 
different houses

Community Houses

N E I G H B O R S  F O R  A L L

N E I G H B O R S  F O R  A L L N E I G H B O R S  F O R  A L L N E I G H B O R S  F O R  A L L N E I G H B O R S  F O R  A L L

N E I G H B O R S  F O R  A L L N E I G H B O R S  F O R  A L L

THE RATIONALE

This line symbolizes the lifeline connecting diverse 
community members, weaving through different homes just 

like the Family Development Foundation (FDF), offering 
continuous support and being a constant presence, much 

like a dependable neighbor.

the story

"award-winning project"

EVENT |  BRANDING



the theme

↘
We meticulously brought the campaign to life, starting from 
conceptualizing the name to executing and implementing 
engaging activities. The campaign's narrative was built around a 
mobile bus journeying through Abu Dhabi, Al Ain, and Al Dhafra. 
Three gardens were carefully chosen as activation locations, 
symbolizing family hubs. 

Complementing the initiative were a series of videos highlighting 
the significance of family quality time. The campaign kicked off 
during Ramadan, a month synonymous with fostering 
meaningful family moments.

“ C A R I N G  F O R  Y O U ,  Y O U R  L O V E D  O N E S 

A N D E V E R Y T H I N G  I N  B E T W E E N ”

EVENT |  BRANDING



EVENT
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ecdfair.ae

teaser video 

https://www.youtube.com/watch?v=VUCMnCOteko


Project    Concepts and Event

Client      G42

Scope Concept, Branding, Event, Production

EVENT |  BRANDING  |  CAMPAIGN

4Humanity

4 Ho p e

4 He a l t h  

4 Ha rd  Wo r k

#4 Hu m a n i t y

THE RATIONALE

the look & feel

The Phase III Clinical Trials of the COVID-19 Inactive Vaccine in Abu 
Dhabi marked a global milestone, being the first of its kind 
worldwide. This achievement adds to the UAE's numerous global 
accomplishments. It highlights not just an individual effort but the 
collective support of the UAE's leadership in advancing humanity. 
It represents a national collaboration aimed at making history and 
instilling hope worldwide.

↘ About the project

Thank You for
volunteering for the
 #4Humanity campaign

4Happiness
& Health 

You are helping the UAE
to make history

www.4humanity.aeaShot4Humanity

Thank You for volunteering
for the  #4Humanity
campaign

www.4humanity.aeaShot4Humanity

You are helping the UAE
to make history

ً

www.4humanity.aeaShot4Humanity

You are helping the UAE
to make history

www.4humanity.aeaShot4Humanity

The UAE Nation Thanks You
The World Thanks You
The UAE Nation Thanks You
The World Thanks You
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The Gulf Countries’ Policy Dialogues on Child 
Wellbeing conference brought together top 
officials, representatives, and children from 
UAE, Saudi Arabia, Bahrain, Kuwait, Oman, and 
Qatar. Organized by the Abu Dhabi Early 
Childhood Authority (ECA) in partnership with 
the Supreme Council for Motherhood and 
Childhood (SCMC) and UNICEF, it aimed to 
spotlight child protection systems, focusing 
on investing in protection models and 
enhancing coordination among these nations. 

GULF COUNTRIES' POLICY DIALOGUE
ON CHILDHOOD WELLBEING

Project    Concepts and Event

Client      UNICEF |  ECA  |  SCMS

↘

Scope 

About the project

Concept, Branding, Event management,
Production, Video & Photo Shoot, SM

sharing perspectives
sharing thoughts
sharing actions.

ensuring a safe space for them starts with 
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CHECK FULL EVENT VIDEO

https://www.youtube.com/watch?v=eQMRUeLLcGY


UNDERSTANDING AUTISM

The logo is a composition of multiple colored 
bubbles, each of which represents the diverse secret 
worlds of children with autism. Each of these worlds 
has its unique characteristics that make every child 
special and capable in their way. The range of colors 
utilized visually represents the concept of the 
autism spectrum, including the varying symptoms, 
unique abilities, and challenges.     autism

understanding

dreams

inifinite possibilitieshopes

abilities

ambitions

emotions

autism
understanding

screen

THE RATIONALE
Project    Concepts and Event

Client      ECA  |  Mohammed bin Rashid Center for Special Education

Scope Design, Event Management, Production

guide their
thoughts to a 
safe place

the stage

EVENT |  BRANDING

↘
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Project    Workshop - Discussion panel

Client      Abu Dhabi Early Childhood Authority

↘

Scope Concept, Branding, Event management, Production

Industry  Government

WED INNOVATION LAB WORKSHOP



Rize is an after-school program designed to 
introduce students to contemporary 21st-century 
subjects, with a particular emphasis on STEAM 
disciplines.

The overarching goal of Rize is to enhance the 
education system in Abu Dhabi. Their mission is to 
cultivate the next generation of learners while 
fostering a culture centered around creativity, 
sustainability, and excellence.

RIZE

Project     Rize Enrichment Programs

Client      The Abu Dhabi Department of Education & Knolwedge

↘

Scope 

About the project

360 Campaign, Name Coining, Branding, Brand Strategy,
Communication Plan, Photoshoot & Video shoot

Industry  Government - Education

THE RATIONALE

the theme

"award-winning project"

BRANDING  |  CAMPAIGN
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Challenges

Bringing Breakthrough Concepts to Life

The chosen location splendidly mirrored the journey of 
the event. Strict protocols were meticulously adhered to, 
and the branding seamlessly integrated into the space, 
contributing to the overall success of the events.

↘
Dynamic Brand Creation: Establish a brand that is 
adaptable, reliable, and enjoyable, drawing in a 
youthful audience with diverse ages and interests, as 
well as appealing to parents.

Brand Awareness: Increase awareness and garner 
recognition by highlighting the uniqueness of the 
program, making it stand out in a crowded 
educational landscape filled with various initiatives.

Sustained Engagement: Maintain a consistent level 
of engagement by presenting education as enjoyable 
and not dull, recognizing that students are inclined 
towards physical activities.





Body World Exhibition aims to take visitors on an 
informative and compelling journey under the 
body, providing fascinating insights into the 
body’s complex structure and explaining how 
functional systems and organs interact.

KU Body World Exhibition

Project    Body World Exhibition

Client      Khalifa University

↘

Scope 

About the project

Design, Experience Journey

Industry  Government - Education

BRANDING  |  EXHIBITION



Challenges

Bringing Breakthrough Concepts to Life

We created the entire exhibition journey, from branding 
to copywriting. The visual identity focuses on 
connecting lines, reflecting the journey of life inside out. 
The 100+ preserved body parts were displayed in a room 
filled with black walls, contrasting with the color palette 
used, which was inspired by the different layers below 
the skin, creating an immersive, authentic experience for 
visitors. The copywriting was built in a structured 
manner, balancing between fun and informative facts. 

↘
Intriguing Concept Development: Formulate a 
concept that captivates and grabs the attention of the 
target audience.

Engaging Presentation of Scientific Information: 
Present scientific content in an engaging manner, 
acknowledging the complexity that often makes it 
challenging to comprehend.

Sustained Engagement and Enjoyable Learning: 
Ensure a continuous level of engagement by making 
science enjoyable and interesting, avoiding the 
perception of it being dull or uninteresting.

BRANDING  |  EXHIBITION



The Family Development Foundation aimed to initiate a 
year-long campaign in Abu Dhabi, focusing on fathers. The 
goal was to enhance awareness about fathers' shared 
responsibility and the significance of their role in family life. 
Additionally, the campaign aimed to reinforce positive 
attitudes among fathers towards spending quality time with 
their children. The overarching objective was to foster 
positive parental relationships, encouraging fathers to be 
actively present in their children's lives at all times.

FATHERHOOD AS WE ASPIRE

Project    Fatherhood As We Aspire Campaign

Client      Family Development Foundation (FDF)

↘

Scope 

About the project

360 Campaign, Name Coining, Branding,
Communication Plan, Photoshoot & Video shoot

Industry  Government - Education

THE RATIONALE

iconography language

"award-winning project"

BRANDING  |  CAMPAIGN

THE RATIONALE
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Challenges

Bringing Breakthrough Concepts to Life

We creatively brought the campaign to life by shaping its 
identity, including naming, tagline creation, and visual 
branding. Our approach was multidisciplinary, incorporating 
principles from storytelling, data mining, and social and 
historical linguistics. We translated the campaign's core into 
emotional video scripts and crafted engaging social media 
posts to effectively convey its essence.

↘
Emotionally Appealing Identity: Formulate an 
identity with emotional appeal that resonates with 
fathers and families of diverse nationalities and age 
groups.

Transformational and Educational Narrative: 
Construct a narrative that is transformational, 
inspiring, and educational, presented in a light and 
simple manner.

Communicative Video Series: Effectively 
communicate the campaign’s purpose through 
various video series. The video series should also 
unveil a creative signature move for the campaign.

Video production

https://youtu.be/f4XN-_pVpyA


The Ministry of Climate Change & Environment 
aimed to create a campaign highlighting 
ecotourism in the UAE. This initiative was part 
of broader efforts to diversify the economy 
and raise awareness about the critical 
importance of preserving the environment for 
present and future generations. The campaign 
utilized a series of cinematic beauty shot 
videos to showcase the natural beauty and 
ecological attractions of the UAE.

UAE Reserves

Project    UAE Reserves

Client      Ministry of Climate Change & Environment 

↘

Scope 

About the project

 Photo & Video Shoot, Production, Mobile App Development

Industry  Government - Tourism

BRANDING  |  CAMPAIGN

Teaser video

https://video.adinb.ae/WIldlifeTeaser.mp4
https://video.adinb.ae/WadiWurayah.mp4


SOLV
Client      SOLV

Scope Name Coining, Branding, Website, SM

Industry  Waste and facilities management

BRANDING  |  SM

"award-winning project"

COLLECTION & 
TRANSPORT

WASTE 
TREATMENT

REDUCE & 
RECYCLE

SAFE
DISPOSAL
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.



INTERNATIONAL CONGRESS OF
“ARABIC PUBLISHING AND
CREATIVE INDUSTRIES”
Client      Department of Culture and Tourism  (DCT)

Scope Branding

Industry  Culture & Education

BRANDING

 re
c

Crops are meant to illegible to a certain extent.

Letter Die-Cuts

Each letter must be sized up before taking a crop. This allows the viewer 
to explore the small details in each letter and understand it more. 

The font chosen is SAFWAT as it is all made up from geometric shapes. 
The font is contemporary, hence giving a modern look and feel.

ADIBF Graphical Elements

Graphical Elements
In alignment with ALC's vision, which encompasses leadership 
in Arabic language, publishing, digitization, and connections 
to creative Arabic content, the Congress is being held for the 
first time on an international scale. This event aims to bring 
together 300 local, regional, and international experts from 
the publishing and creative content industries. The objective 
is to engage in discussions on how the publishing sector can 
evolve to foster the growth of Arabic content.

↘ About the project

the story

"award-winning project"

THE RATIONALETHE RATIONALE



BRANDING
Poster

Juergen Boos
Speaker connecting minds.

exploring narratives.

mapping the
route towards a
pioneering world

22 May 2022 | ADEC



ARGOS
Client      Argos

Scope Branding, Website

Industry  Accounting

BRANDING  |  WEBISTE

"award-winning project"

surveillance pourcentage croissance informations particuliers & entreprises rapportsles devises les details communication

le socialisateur le sérieux

le résolveur de problèmes

le penseur

The Characters

Engagement
envers votre
avenir

E X P E R T I S E
C O M P T A B L E

E X P E R T I S E
C O M P T A B L E

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed enim ad minim 

Nous nous concentrons
sur votre avenir

E X P E R T I S E
C O M P T A B L E

E X P E R T I S E
C O M P T A B L E



The Abu Dhabi Early Childhood Authority 
is a governmental entity aiming to promote 
optimal child development and well-being 
through four sectors.

Throughout the years, we have closely worked 
on several projects and concepts for a series 
of events targeting the management and 
partners, the end-users, and the employees.

Client      Abu Dhabi Early Childhood Authority

Scope Concept, Branding, Event management, Production

Industry  Government

↘ About the projects

EVENT 

ECA EVENTS



Challenges

ECA VIP Events |  Leaders of impact

Bringing Breakthrough Concepts to Life

The chosen location splendidly mirrored the journey of 
the event. Strict protocols were meticulously adhered to, 
and the branding seamlessly integrated into the space, 
contributing to the overall success of the events.

↘

Professional Visual Identity: Create a professional 
visual identity that resonates with leaders while 
maintaining the child-centric and illustrative style of 
the mother brand.

Adherence to Protocols: Follow specific protocols 
due to the status of the attendees, ensuring a safe 
and respectful environment.

Sensitivity of Attendees: Consider the sensitivity 
of the attendees when developing the event journey, 
recognizing the importance of addressing their 
unique needs.

Appropriate Activations: Craft activations that 
are not only engaging but also suitable for the 
target audience, ensuring they align with the nature 
and purpose of the event.

"award-winning project"

EVENT |  BRANDING



Challenges

ECA End-User Events 
↘

Safe and Sustainable Activations: Develop 
activations that are not only suitable for the target 
audience but also safe, incorporating sustainable 
materials.

Inclusive Event Journeys: Formulate event journeys 
that consider the needs of parents, children, and 
family members, ensuring inclusivity and a positive 
experience for all.

Aligning with Mission and Vision: Analyze the 
brand's mission and vision and translate them into 
tangible elements, ensuring that the events 
effectively embody and bring to life the core values 
of the brand.

EVENT |  BRANDING



Challenges

ECA Corporate Events - The Annual Offsite 
↘

Team-Building Activities: Develop engaging 
team-building activities.

Sustaining Attendee Interest: Keep the attention of 
attendees throughout the event.

Establishing a Unique Brand: Create a distinct 
and eye-catching brand that stands out from what 
attendees are accustomed to seeing.

EVENT |  BRANDING



VIDEO PRODUCTION

FDF - Positive Parenting

DCD - Numou

DCD - Numou Launching VideoFDF - 

DCD -Around the Table

KU - KU IS BLUE FDF - MINISTRY OF FAMILY VIDEO

AN INTRODUCTION TO ADinB™ ©2026

ECD FAIR TEASER VIDEO FDF - RAMAH OPENING KU - ACHIEVEMENTS VIDEO KU - EMIRATI WOMEN'S DAY

(CP) “Company Profile”

Barakitna Launching Video

 - MAWADA W RAHMAFDF

WILDLIFE

https://www.youtube.com/watch?v=JP0ozgM67Cg
https://www.youtube.com/watch?v=08PHxkoAo3U
https://www.youtube.com/watch?v=3ulovD0PZD4
https://www.youtube.com/watch?v=vAop5-q96uo
https://www.youtube.com/watch?v=Nvfvu6B5rzc
https://www.youtube.com/watch?v=hX4ujkEVO4I
https://www.youtube.com/watch?v=I9eem6A8K0c
https://video.adinb.ae/MINISTRY-OF-FAMILY-VIDEO.mp4
https://video.adinb.ae/NEMOW.mp4
https://video.adinb.ae/KU-Woman-sday.mp4
https://video.adinb.ae/KU-End-of-Year-VF.mp4
https://video.adinb.ae/Final-Barakat-AlDar-Ramah.mp4
https://video.adinb.ae/DCD-Around-the-table.mp4
https://video.adinb.ae/baraktna.mp4
https://video.adinb.ae/WadiWurayah.mp4


FDF FDF - FDF YAWM ELMOSEN- 

VIDEO PRODUCTION
AN INTRODUCTION TO ADinB™ ©2026
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ECA - EID PEAK BY PURA

https://www.youtube.com/watch?v=ADKOnWCvfYg
https://youtu.be/VUCMnCOteko
https://video.adinb.ae/HIGHLIGHT-VIDEO-PEAK.mp4
https://video.adinb.ae/FDF-yawm-al-musinn.mp4
https://www.youtube.com/watch?v=fuqUh1DmWfU


UAE SCHOOL GAMES

EVENTS COVERAGE
AN INTRODUCTION TO ADinB™ ©2026
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DCD - Social Care Forum SCMC - UNICEF GULF COUNTRIES’ POLICY DIALOGUES ON CHILD WELLBEING ECA - Annual Offsite 2025

DCD - Social Retreat UAE School Games

https://www.youtube.com/watch?v=fXVp4aUzyvc
https://www.youtube.com/watch?v=Y1zV6rwFNgA
https://www.youtube.com/watch?v=KuwNtnRAyUc
https://www.youtube.com/watch?v=j8AnEG__jqA
https://www.youtube.com/watch?v=G8Jl_ZS1ZwM
https://video.adinb.ae/SCG.mp4


DCD - UNIFIED NARRATIVE SERIES  

TALKS
AN INTRODUCTION TO ADinB™ ©2026
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 MEDEEM TALKS - AL HOSN FESTIVALDCD - UNIFIED NARRATIVE SERIES MEDEEM TALKS - AL HOSN FESTIVAL MEDEEM TALKS - AL HOSN FESTIVAL

Damj Award Videoمقابلة شاعر نبض الفلاح

https://video.adinb.ae/MEDEEM-al-hisn-festiva.mp4
https://video.adinb.ae/MEDEEM-al-hosn-festival.mp4
https://video.adinb.ae/MEDEEM-al-hosn-festival3.mp4
https://video.adinb.ae/DCD-UNIFIED-NARRATIVE-SERIE.mp4
https://video.adinb.ae/DCD-UNIFIED-NARRATIVE-SERIE-2.mp4
https://video.adinb.ae/FATIMA-DAMJ-V2-III.mp4
https://video.adinb.ae/nabdh-interview-2.mp4
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OUR CLIENTS

MULTI-DISCIPLINARY
STORYTELLERS & INNOVATIVE
STRATEGIC & CREATIVE
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OUR AWARDS
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OUR TEAM

MULTI-DISCIPLINARY
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Fady
HEAD OF SM

Ahmad Al Saadi
MANAGING DIRECTOR

Hala Sabbagh
CREATIVE DIRECTOR

Sally 
ACCOUNT MANAGER

Hiba 
SENIOR ACCOUNT MANAGER

Michael
DIGITAL MARKETING MANAGER

Tariq
SM SPECIALIST

Rami
PR ACCOUNT MANAGER

Aya
SM ACCOUNT MANAGER

Sandy
SM ACCOUNT MANAGER

Yasmine
EVENTS ACCOUNT EXECUTIVE

Lynn 
ACCOUNT MANAGER

Farah E.
SENIOR ART DIRECTOR

Nabila 
ART DIRECTOR

Tasneem
SM ART DIRECTOR

Roeida

CONTENT MANAGER
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Madiha
GRAPHIC DESIGNER

Norhan

GRAPHIC DESIGNER

Mariam
GRAPHIC DESIGNER

Nada

Montaser

ILLUSTRATOR

SENIOR GRAPHIC DESIGNER

Kareem

DESIGN ARCHITECT

Hashim

DESIGN ARCHITECT

Dania

GRAPHIC DESIGNER

Farah K.

GRAPHIC DESIGNER

Tasneem M.

GRAPHIC DESIGNER

Yasmine

SM ACCOUNTS EXECUTIVE

Farida

SENIOR GRAPHIC DESIGNER

Ithar

SENIOR GRAPHIC DESIGNER
 ILLUSTRATOR

Hagar
SENIOR GRAPHIC DESIGNER

Josee

AR / EN COPY WRITER

Mohamed K

ARABIC COPY WRITER 

Malak K.

ENGLISH COPY WRITER

Malak M.

ENGLISH COPY WRITER

Mahmoud

ARABIC COPY WRITER

Asma

ARABC COPY WRITER VIDEOGRAPHER
& PHOTOGRAPHER

Simo Soufiane Issa

VIDEOGRAPHER
& PHOTOGRAPHER

SM VIDEOGRAPHER
& PHOTOGRAPHER

Khaled
SM ACCOUNT EXECUTIVE
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Omar
PRODUCTION MANAGER

Mahdi 

Haytham

PRODUCTION ASSISTANT

WAREHOUSE & PRODUCTION
SUPERVISOR 

Youssef
PROGRAMMER

Mirna
ADMINISTRATIVE COORDINATOR

Dina
HR & FINANCE

Hebah
ANIMATOR

Saeed
ANIMATOR

FINALIZER

JhaivieAngela
FINALIZER

Sana

SM VIDEOGRAPHER
& PHOTOGRAPHER

3D DESIGNER
 & ANIMATOR

Loay
ANIMATOR

Chami

Arlene
ACCOUNTANT



(CP) “Company Profile”

THANK YOU

MULTI-DISCIPLINARY
STORYTELLERS & INNOVATIVE
STRATEGIC & CREATIVE
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